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HOAT DONG
MARKETING NOI BAT

Marketing Activities

Viéc truyén tai théng diép trién 1dm va thu hut
mot lugng I16n khach tham quan thucng mai doi
héi phai ap dung mot cach sang tao va da dang
cac cong cu marketing truyén thdng khac nhau.
Bang cach xay dung mot ké hoach toan dién va
minh bach cho tung kénh, chung téi kién tri theo
dudi cac muc tiéu da dé ra va phan dau cho viéc
dat dugc nhiing két qua ngoai mong ddi. Duci day
la cac hoat dong marketing offline ma chung téi
st dung cho trién 1dm n&m nay:

Delivering the exhibition's message and engaging
a large influx of trade visitors required the
application of diverse traditional marketing
implements.  With a comprehensive and
transparent plan in place for each channel, we
persistently pursued our targets, ensuring
successful outcomes. Here are some of the offline
marketing techniques we employed. A list of
offline marketing as below:

gui dén hon 10,000 d
lieu khach tham quan

Thu moi gui dén nguoi
mua tiém nang

Cudc goi telemarketing téi
hon 5,000 dd liéu khach
tham quan
diference rounds of
telephone marketing with
more than 10,000 data

Doan dang ky truéc
(gém cdc cdc cong ty c6 chuyén
nganh lién quan d@én trién lam)

Invitation Letter to
Potential Buyers

mailings to over
10,000 data

group delegattions
visited the exhibition

Hién nay, ngay cang nhiéu nguai st dung cac kénh truc tuyén |a nén tdng manh mé nhéat trong viéc
truyén tai théng tin, vi vy marketing truc tuyén cing la modt phan quan trong tao nén mot buc tranh
téng thé day mau sac. V6i kinh nghiém sau nhiéu n&m, GROWTECH VIETNAM cé thé th&u hiéu vé
hanh vi va nhu cau ctia khach hang, ching téi ap dung cac kénh truyén théng nay dé tiép can cac
khach hang thuong mai tiém nang:

Nowadays, more and more people consider online channels are the strongest platform for all
information, so online marketing is also an important part of general picture. With the experience
after years, we have many updated-on visitors’ behaviour and reaction, then we applied these

channels to approach potential trade visitor:

Dat hon 12.000 lugt hién thj va hon 2.000 lugt tuong tac théng qua chién dich quang
cdo trén Facebook

Luot hién thi trén LinkedIn Bang ky tryc tuyén trudc trién [am

Online pre-registration before the
exhibition

f 2000

%

Impressions on LinkedIn

Reach 12.000+ impression and 2000+ engagement via Facebook advetising campaign

No6i dung email marketing . DU liéu thu thap mai

Email marketing content . New datas collected
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Trién Idm Quéc té& Cong nghé - Thiét bi - Mdy méc Néng nghiép Viét Nam
International Exhibition on Machineries, Equipment & Technology for Agriculture

Vui Iong lién hé Ban td chirc dé biét thém théng tin chi tiét
For more information, please contact:

VietNam The rest of the world
Ms. Khanh Nguyén Mr. Anupong Nakeenopakul
Mobile : +84 908 963 230 Mobile: +669 6652 6619
Email: khanh.nguyen@informa.com Email: Anupong.n@informa.com

SAVE THE DAY

IN HO CHI MINH CITY

21-23 October 2026

Venue: Saigon Exhibition & Convention Center | SECC
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